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Ally Camp 2026

Ally Camp is Australia’s largest conference
on digital accessibility and inclusion -
bringing together tech professionals,
accessibility experts, and people with
disability to connect, learn and drive change.

2026 is set to be our biggest and most
engaging event yet, perfect for sponsors ready
to make an impact.

Monday November 23 Wednesday

and Tuesday November 24, 2026 November 25, 2026
T

Conference Exhibition Networking Workshops

A 3-day hybrid A buzzing A networking Hands-on workshops

conference exhibition space  reception to to build practical

featuring showcasing share insights accessibility and

international innovations, and spark inclusion skills.

keynotes, toolsandideas.  connections.

panels, and talks.
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Our audience

Ally Camp brings together a mix of
experienced digital professionals
from government agencies to large
corporates and not-for-profits.

Past attendees have included:

« Developers
UX/UI Designers
Content Creators
Customer Researchers
Business Analysts
Project and Product Managers

Accessibility Specialists

Senior roles

57% of people attending were in
roles senior or above, including
any title containing Senior, Lead,
Head, Principal, Director, Manager
or Chief.

Design & UX

51% of 2025 A1ly Camp attendees
were professionals in design, user
experience and accessibility.

57%

51%
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Ally Camp is a globally recognised, world-
class event, attracting attendees from
around the world. Over the past two years,
our international attendees and speakers
have joined us from countries including:

+ New Zealand « United Kingdom
« USA + Czech Republic
+ Netherlands « Indonesia

« United Arab Emirates « Finland

« India « China
 Norway

« Canada
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What attendees say

“Itis always lovely to spend the day around

so many like-minded people who care about
inclusion and making digital products and
services that are available to more people, and
work better for all people.”

Beau Vass

Global Accessibility Practice Technical Lead

“This event was such a fantastic opportunity
to come together with like-minded individuals
passionate about accessible and inclusive
design. Every detail - from clear signage and
quiet rooms to social stickers - was organised
with care, creating a truly welcoming space.”

Claudia Loscos Pau

User Experience Designer

“The A11ly Camp 2024 conference was packed
with a full day of insights! Thank you for all
the people who made the whole conference
accessible with Auslan, live captions, etc.”

Gnanaharsha Beligatamulla PhD UX

Researcher and Accessibility Advocate
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Previous sponsors
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Previous speakers

Lainey Feingold

San Francisco, US

Lainey is a pioneering disability
rights lawyer and author known
for developing Structured
Negotiation - a collaborative,
non-litigious approach that’s
delivered major wins for digital
accessibility across banking,
healthcare, and tech.

Rosemary Kayess
Sydney, AU

Rosemary is a leading human
rights lawyer and disability
advocate. A key contributor
to the UN Convention on

the Rights of Persons with
Disabilities, she now serves
as Australia’s Disability
Discrimination Commissioner
and Chair of the UN Committee
on the Rights of Persons with
Disabilities.

Adrian Roselli
New York, US

Adrian is a veteran accessibility
and UX consultant with 30+
years of experience making

the web work for everyone. A
vocal advocate for inclusive
design, Adrian contributes to
W3C standards and is known for
calling out accessibility issues
with equal parts insight and wit.

S

Alastair McEwin AM

Mark Barlet
Washington DC, US

Mark is the founder of
AbleGamers, a nonprofit that’s
redefining accessibility in
gaming. An Air Force veteran
and long-time advocate,

Mark has spent over 20 years
helping game developers and
players create more inclusive
experiences for people with
disabilities.

Karl Groves

Sydney, AU

Alastair is a respected human
rights lawyer and disability
advocate. He’s a former
Disability Discrimination
Commissioner and Royal
Commissioner, and now leads
systemic reform as Professor of
Practice in Disability at UNSW
Sydney.

Washington DC, US

Karlis a long-time accessibility
consultant and founder of
AFixt. Known for his no-
nonsense approach, Karl has
spent over two decades helping
organisations build accessible,
high-performing digital
experiences.
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Why partner
with us

1in 5 Australians has a disability.

That number grows when you include
older Australians with accessibility
needs. Together, they represent over
$60 billion in annual disposable income.

Accessibility isn’t just the right thing to do - it’s a smart
business move. Inclusive digital experiences boost
engagement, customer loyalty, SEO, innovation and
reduce legal risk.

By sponsoring A1ly Camp, you’ll:

« Support the disability community
Help create a platform for inclusion, advocacy and
innovation.

« Connect with global leaders
Reach a passionate, expert audience in accessibility
and tech.

« Showcase brand leadership
Be seen as a champion of digital inclusion.

«  Build meaningful relationships
Network with others driving real change in the
industry.

Join us in shaping a more inclusive digital future.
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Sponsorship packages

We offer many different partnership options so you can find the one that fits your
organisation best. Don’t see the right fit? Contact us at camp@alilybytes.org —
we’d be happy to tailor something for you. All prices are excluding GST.

Premier Partnerships Price (AUD)
@ Gold $15,000
Silver $10,000
@ Bronze $5,000
‘ Supporter $2,500
Other Packages Price (AUD)
Networking Event Host $20,000
Barista Station $6,000
Photographer $2,750
Exhibitor Space $2,500
Premium Treat Experiences Price (AUD)
Ice Cream Station $2,000
Soft Serve Station $2,000
Smoothie Station $1,500
Popcorn Station $1,500
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Premier partnerships

Benefits Gold Silver Bronze
$15, 000 $10, 000 $5,000
Naming rights for 1 of the below: Yes No No

Auslan interpreters
Live captions
Conference livestream
Live sketch notes

Dedication mention in wrap-up Yes No No
email to all attendees

Shout-outs during the event, Yes Yes No
both on screen and from the stage

Spotlight social post and Yes Yes No
newsletter mention

Workshop registrations 2 1 0
In-person conference tickets 4 3 2
Remote livestream tickets 4 3 2
Discount on additional registrations 20% 15% 10%
Branding on the A1ly Camp website Yes Yes Yes
Logo on sponsor banner at event Yes Yes Yes
Logo recognition in wrap-up email Yes Yes Yes
Logo at start of all Ally Camp 2026 Yes Yes Yes

presentations uploaded to YouTube

Prices are AUD and exclude GST.

*Naming rights for the accessibility services is on a
first in best dressed basis - get in quick!
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Supporter sponsor
$2,500

Perfect for small businesses and not-for-profit organisations (less than $6 million
in revenue) who want to be part of A11ly Camp. The Supporter tier makes it easy to
join the community, show your commitment to accessibility, and help keep Ally
Camp open and welcoming for everyone.

Includes:

« Yourlogo onthe Ally Camp website in our Supporter section

Your logo in selected promotional emails as part of a supporter roll-up

« 1lin-person conference registration

« Your logo on the A1ly Camp Sponsor banner in our Supporter section at the
event

+ Athank-you shout-out during the opening and closing session
« Agroup social media acknowledgment celebrating all our Supporters

« Nameincluded in the post-event thank-you email

In-kind sponsor

Looking to contribute in a meaningful way without a cash sponsorship? Our in-
kind sponsorship opportunities are a great way to showcase your organisation
while supporting the event. From providing products, services, or experiences
that enhance the attendee journey, your contribution helps make A11ly Camp 2026
inclusive, engaging, and memorable for everyone.
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Other packages

Networking Event Host 520,000

Be the name behind the buzz at A11y Camp’s biggest social event. Put your brand
at the centre of the networking action - where ideas flow, conversations spark, and
connections are made.

Includes:

« Gold-level sponsor benefits

« Recognition as the official ‘Networking Event Sponsor’

+ Logo with website link on the A11ly Camp sponsor page

« Self-supplied branded banners displayed in the networking event foyer

« Featured in promotional materials including the conference website, event
signage, newsletters, program, and holding slides

Prices are AUD and exclude GST.
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Barista station $6,000

Always a crowd favourite, the coffee hub is where connections happen. Help
us upgrade to barista-made coffee and put your brand at the heart of the
conversation!

Includes:

« Recognition as the official ‘Barista
Coffee Cart Sponsor’

« Yourlogo and website link on the
Ally Camp Sponsor page

« 1Ally Camp in-person registration

« Self-supplied branded banners
displayed next to the coffee cart

+ Inclusion in promotional materials,
including the conference website,
newsletters and holding slides

+ 10% discount on A1ly Camp tickets

Optional extra branding opportunities:

« Coffee cart signage and branded cups
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Photobooth 52,750

Put your brand in the spotlight - literally. Sponsor the A11ly Camp Photo Booth and
stay front and centre as attendees snap and share photos over both days of the
conference, with props and plenty of social buzz during the networking event.

Includes:

« Photo Booth on both days of the
conference:

. Day 1: 10.15 AM (Morning tea)
to 7 PM (end of networking event)

. Day 2: 8:30 AMto 6 PM
« Yourlogo on the photo strip

« lin-person conference registration

« Recognition as the official ‘Photo
Booth Sponsor’

Photo credit: Courtesy of The Photo Boothers
Melbourne

+ Logo with website link on the Ally
Camp sponsor page

« Self-supplied branded banners displayed next to Photo Booth

« Featured in promotional materials including the conference website, event
signage, newsletters, program, and holding slides

« Amplified organic reach through attendee photo sharing on social media

Prices are AUD and exclude GST.
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Exhibitor space $2,500

Showcase your organisation in a high
traffic area (to be finalised once the venue

is confirmed). W= § Canva Women &
' . Engineers )-

Includes:

« 2mx2m (approximate) space with
table and 2 chairs

« 2in-person registrations

« Accessto power

+ Logo with website link on the Ally

We’re happy to accommodate larger spaces, just get in touch to discuss options.
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Premium treat
experiences

Looking for a sponsorship that’s guaranteed to put a smile on attendees’ faces?
Our three-hour refreshment stations create memorable moments throughout the
conference while showcasing your brand.

Prices are AUD and exclude GST.

Ice cream station $2,000

Help attendees cool down with a sweet afternoon treat.

The Ice Cream Station brings a little extra fun to the conference, serving a choice of
three ice cream, gelato or sorbet flavours during one afternoon of A11y Camp.

Includes:

« Recognition as the official ‘lce Cream
Station Sponsor’

+ Logo with website link on the Ally
Camp sponsor page

« Self-supplied branded banners
displayed next to the ice cream station

« Featured in promotional materials
including the conference website,
event signage, newsletters, program,
and holding slides

« Amplified organic reach through Photo by Sandie Clarke on Unsplash
attendee photo sharing on social media

Optional extra branding opportunities:

« Sponsors may supply their own branded food grade 100ml containers.
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Soft serve station $2,000

Everyone has a soft spot for soft serve!

The Soft Serve Station serves house-made, preservative-free soft serve for one
afternoon during the conference. Attendees can enjoy one delicious flavour with
a choice of three toppings, served in a waffle cone or compostable cup. A second
flavour can be added for an additional cost, giving attendees even more choice.

Includes:

+ Recognition as the official ‘Soft Serve
Station Sponsor’

+ Logo with website link on the Ally
Camp sponsor page

+ Self-supplied branded banners
displayed next to the soft serve
station

« Featured in promotional materials
including the conference website,
event signage, newsletters, program,
and holding slides

Photo by Mendros Creative Studio on Unsplash
« Amplified organic reach through
attendee photo sharing on social media

Optional extra branding opportunities:

« Sponsors may supply their own branded food grade 100ml containers.
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Smoothie station $1,500

Fuel attendees with a refreshing smoothie
break.

The Smoothie Station serves freshly
blended smoothies for one morning or
afternoon during the conference, with one
flavour included. A second flavour can

be added for an additional cost, giving
attendees even more choice.

Photo by Doug Bagg on Unsplash

Includes:

+ Recognition as the official ‘Smoothie Station Sponsor’

Logo with website link on the A11ly Camp sponsor page
« Self-supplied branded banners displayed next to the smoothie station

« Featured in promotional materials including the conference website, event
signage, newsletters, program, and holding slides

« Amplified organic reach through attendee photo sharing on social media

Optional extra branding opportunities:

+ Sponsors may supply their own branded food grade 150ml cups.
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Popcorn station $1,500

Treat attendees to a snack that’s hard to
resist.

A fun, crowd-pleasing snack that keeps
your brand front and centre, served from
a dedicated Popcorn Station during one
morning or afternoon of the conference.
Choose from either butter or salt and
vinegar flavour.

Photo by Corina Rainer on Unsplash

Includes:

« Recognition as the official ‘Popcorn Station Sponsor’
+ Logo with website link on the A11y Camp sponsor page
« Self-supplied branded banners displayed next to the popcorn station

« Featured in promotional materials including the conference website, event
signage, newsletters, program, and holding slides

« Amplified organic reach through attendee photo sharing on social media

Optional extra branding opportunities:

« Sponsors may supply their own branded food grade 250ml containers.

A\NCamp



The Ally AW Camp

brought to you by

Bytes team AW Bytes

Ally Campisrun by Ally Bytes, a
community of Australian volunteers
focused on raising the profile of digital
accessibility and inclusive design.

The Ally Bytes team brings together seasoned
professionals who have been at the forefront of the
digital accessibility space for more than 10 years.
Known and respected within the industry, they
combine deep expertise in accessibility with a clear
understanding of what makes events like A1ly Camp
meaningful and impactful for the community.




Thank you

Thank you for considering
sponsorship of A1ly Camp 2026!

We’d love to chat more about how we
can partner together.

Get in touch at camp@allybytes.org to book a meeting.

Learn more at www.allycamp.com.au.

Follow Ally Bytes on socials for updates!

@ LinkedIn

Q Bluesky

ﬁ Facebook
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https://www.linkedin.com/company/a11y-bytes/
https://bsky.app/profile/a11ybytes.bsky.social
https://www.facebook.com/a11ybytes/
https://a11ycamp.com.au/
mailto:camp@a11ybytes.org
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